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Legal Disclaimer

Byattendingthe webcastor meetingwhere this presentationis made,or by readingthe presentationmaterials,you agreeto be boundby the following limitations.

The information in this presentationhas been preparedby representativesof BudweiserBrewing CompanyAPACLimited (the &Companyg or éBud APAE and, together with its
subsidiariesthe 6Group for usein presentationsby the Groupfor information purposesand doesnot constitute arecommendatiorregardingthe securitiesof the Company

Theinformationin this presentationcontainsd ¥ 2 NJadkingd (0 | (i S YTBegestateinentsare basedon the current expectationsand viewsof future eventsand developmentsof
the managementof Bud APACand are naturally subjectto uncertaintyand changesn circumstancesForwardlooking statementsinclude statementstypically containingwords or
phrasessuchasd ¢ RkeNNSB & def &iectedi 2 £ DR § (i AyAdgSE & O AUy [ S REIA K & amE @ IO & # X It oRst i S @SB U0 & 2 B Sy (i A
G 6 1SA YVEdRI of 22BN & Z B § I DsiRidarexpressionshat are forward-lookingstatements All statementsother than statementsof historicalfactsare forward-looking
statements Youshouldnot placeunduerelianceon theseforward-lookingstatements whichreflect the currentviewsof the managemenbf BudAPACare subjectto numerousrisks
and uncertaintiesabout Bud APACand are dependenton many factors,some of which are outsideof Bud! t ! fcatéol Thereare important factors,risksand uncertaintiesthat
couldcauseactualoutcomesandresultsto be materiallydifferent, includingbut not limited to, the effectsof the COVIBL9 pandemicand uncertaintiesaboutits impactand duration,
andthe risksand uncertaintiesrelatingto Bud APAGasdescribedin the prospectusof Bud APAGIated 18 September2019 2023 AnnualReport,2023 SustainabilityReportand any
other documentsthat Bud APAChas made public (the dDocumentg .00ther unknown or unpredictablefactors could causeactual resultsto differ materially from those in the

forward-looking statements

The forward-looking statementsshould be read in conjunctionwith the other cautionarystatementsthat are included elsewhere,includingthe Documents Any forward-looking
statementsmade in this communicationare qualified in their entirety by these cautionary statementsand there can be no assurancethat the actual results or developments
anticipatedby Bud APAGwill be realizedor, evenif substantiallyrealized,that they will havethe expectedconsequenceso, or effectson, Bud APACor its businessor operations

Exceptasrequired by law, Bud APAQundertakesno obligationto publicly update or reviseany forward-looking statements,whether asa result of new information, future eventsor

developmentsor otherwise

Theuse by BudweiserBrewingCompanyAPACLimited of any MSCIESGRESEARQH.Cor its affiliates (MSCldata, and the use of MSCllogos,trademarks,servicemarksor index
namesherein, do not constitute a sponsorship endorsement,recommendation,or promotion of the Companyby MSCI MSClservicesand data are the property of MSClor its
information providers,andare providedW LAaardwithout warranty. MSChamesandlogosare trademarksor servicemarksof MSCI
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AGENDA

Company Overview & Sustainability Recognitions

Working Toward our Net Zero Ambition
Empowering our Value Chain Partners
Climaterelated Financial Disclosures
Thriving with our Communities and People
Building our Robust Governance Framework

Q&A
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Company Overview &
Sustainability Highlight

Jan Craps

Chief Executive Officer and
CoChair of the Board
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About Bud APAC

Value for our
employees

Value for our
customers and

Economic value R

generated

_+ 4 - Revenue
G generated 6 8506 iionuso [l

partners
Mormalized 2 023
E;ﬂ EBITDA million USD

Dividend per share

5 . 2 9 cents USD Value for our

Beers and beverages sold shareholders

9 2 y 7 6 7thousand hl

Stock Code

1876z

35+

Countries/territories

Approximately

25,000

Colleagues

25

Nationalitiesin our
workforce

41%

Femae colleagues

e

==

year Budweiser

as first brewed

I‘”"‘DE 50+

47

Breweries

@ Distributioncenters

6,100+

:j.c—ﬁ. Suppliersand contractors

Allinformationrefersto FY203results(as of 31 Dec 2023)
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Our Purpose and Principles

Our Purpose

oD

5

Dream big

6
@

Prioritize simple
and
scalable solution;
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@ 2

Lead by examplg

and take
accountability

Manage costs
tightly

N

O AR

Attract and
develop
great people

Think longterm

oA\

Build brands
consumers love

Strive for
Superior results

Grow with
customers and
communities

Never take
shortcuts
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Our Sustainablility Recognitions

MSCI
ESG RATINGS

ccc B BE BBE A AAA

Participation since019

SNCDP

DISCLOSURE INSIGHT ACTION

WATER

Participation since021

) SUSTAINALYTICS

a Momingstar company

Participation sinc019

AARating

Member of

Dow Jones

Sustainability Indices
Powered by the S&P Global C5A

FTSE4Good

Participation sinc021

A Rating in Water Security
A- Rating in Climate Change

2 | CANNES LIONS
|

Constituent of
The Dow Jones Sustainability Indices

FTSE4Good Developed Index

BIEITIXIEIRBIR K8

G/ 2NBRYl 9EGNI
A Titanium Lionc Gamechanging Creativity*
A Sliver Liorg Creative Business Transformation

*The first Titanium Lion for China across all industrie

[ AYSE tr|4£a‘

wltiGSR a[ 26

Signatory of

TC m l IIHTFlizTFl'
WE SUPPORT DISCLOSURES

S,
= '\'@
S I}J? WOMEN'S

w J.? 2 \EMPOWERMENT

=_<<  PRINCIPLES
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Working Towards
our Net Zero Ambition

- o A0 au \ e
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E . pudweiser beer. Brewed. X i ‘

: v«gj,.;mﬂ;‘::,. warldwidaum,mlg' \ 7 A e e

“Vﬂ jser 18 echwood Aqing produces g giyy, 1 ° e

| M:‘r:n‘ﬂ“"" smooth taste with superi,. ‘
Lqp O 1
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Climate
_Action

WA Ry Y Ay

= BB (T
F|MB®

AU B R R

reduction o
Intensity across our value chatn

decrease within our own operatiorts

- e

“ \\ “-\\/\\\_—‘:‘~ \‘:;—;-\;- .__-:_-;:‘ ‘\-
5 Y i — = a
of our-elec from s 7
- e g, e
renewable sources ~ A S -
reducedacrossour valuechain breweries in China achieved RE100 WL i boiler

A 35%reductionin absolutescopel using hydropower
and2 emissions

breweries installed solar panels

BIRITIXIZEIREIR Q2 *vs. 2017 baseline
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Lowered water usage for beer production ta

2.03hl/hl
representlng32 1%

reduction vs 2017 baseline SRACLIAIRLE]
Brewery

SNCDP

DISCLOSURE INSIGHT ACTION

A LIST
. 2023

WAL h| @ WATER  Nanning Brewery
1stamongl170+ ABlbreweries
- > on water efficiency

.

-

A

..........

A 199/ owater replenishment rate in 3 breweries
located in waterstress Areas.

A Returned 20 million hl water to the community.
A 2 breweries in India have achievdd)0%zero Liquid Discharge.

»
»

)
(g,

.

OurGoal™ 0 A Replenisheahearly20 million hl water to communitiesin China
© 100% of our communities i h 7-step Watershed Management Process
ess areas will "have measurab
Srovedwater availabilityand Step 1 Step 2 Step 3 Step & Step 5 Step 6 Step 7
quality,.
w Average brewing water usage * F] I] l] I] @
reache<2.0 hi/hl by 2025 OUo
Stakeholder Problem Solution Implementation Governance & Communication Impact measurement
convening identification & agreement plan finance & monitoring
&outreach prioritzation
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Circular

from majority recycledcontent

2y
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O of our total beer volume in
64 8 /O returnable packaging.ormade from a

majority. of recycled content.

Emission breakdowrby category

11.6%
1 9 % f\gﬁculture

End of life

Breakdown of
GHG
emissions
by category

of our
primary
packagimy
made from
recycled
content

|

54.07%

Returnable
cans 58.0 kg
CO efhl

54.4% o

22.78%

Returnable
glass 15.9 kg
COehl

80%+ bottle returnable rate

Emission breakdowry packaging type
22.75%

. 1

One- way glass
CO elhl

0.36% 0.04%

J

PET Returnable
10 kg kegs 0.6 kg

COe/hl COe/hl

i P
Beer Can in China



~100% of our direc

- farmers wi

dia are skilled, connected
and financially empowered

of the barley procured from our

connected and financially empowered farmers met the quality specifications

BT I XIEIRBIR 2137

rted farmers in India
through our barley program

~Supp

A yield of kg/ha of
Cascade ho

war usage

land requirements

transportation fuel consumption

2y
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Empowering

Chle pply & Loglsucs Ofﬁ
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Our Approachto achieve NET ZER®Y 2040

DB

53
Plant Manager
| |

Quallty ‘
. Q' ‘-'lgl Department Manager
) 3

99% Supervisor

Environment Maintenance

BIEITIXIEIRBIR K8
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Boosting Sustainability among Our Suppliers

logistics agriculture h scope 1 end of life logisti
“"t 0 n, ogistics
—\20/0 $$$ 18 /0 raw materials m 28% C'J 7% OQES 12(%)
e processing /’
& 79
,’%ns

ackaging @E 30(.';? ° scope 2
1% ’ " 729

SUPPLIER STRATEGIC ALLIANCE
HBIEISIE BRI SRR

G \ S\

VENDOR STRATEGIC ALLIANCE

A YE - 2T - B

Scope3 decreased by 21% Scope 182 decreased by 1%, Scope 3 decreased by 6%

L A 300+ participantsin the training,

A Facilitated carbonfootprint mappingfor 40suppliers o

R HER IR S BHRia and 90 sites, resulting in 40% carbon emission 5
Carbon Reporting Eclipse Workshop . . , B
mappingacrosour valuechain

A Cleardecarbonizatiorroadmapset for 60%t malts

ool ik

s Wl R ()00 GHGemissiongeductionof our cansuppliers

BIEITIXIEIRBIR K8
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Managing Climateelated Risks and Enhancing Our Resilien

Four Core Elements of TCFD Recommendation Our Approach to Climate Resilience

Tailored programsfor key marketsto align
with country-specific climate policies and
priorities.

This describes Bud APAC's oversight of climate-related
risks and opportunities.

The actual and potential impacts of climate-related

Strat risk and opportunities on the Bud APAC business, — . . .
rategy strategy, and financial planning. %ﬁliﬂ‘l‘ﬂ’ - Empowerlngvalue chain partners to build
o Y ono
Risk . e s AA e - FEEIN capability on our shared low-carbon
Management i menage s reaed e, eesees - UEAEEUAEELH  transition journey.

Metrics & The metrics and targets use.d by Bud APAC t(? assess
and manage relevant climate-related risk and
opportunities.

Targets

Improving our disclosure standards and
bring more industry partners to join the
force with referenceto our data points and
practices

BIEITIXIEIRBIR K8
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TCFD HighlightsSeizing the Opportunities

in SichuanChina

ChinabeerA y R dz3 1 »dd Dstall

> _a
=
X ¢ &
5
1™ W \
N
- “
[} ] gl
\ \ > 7 i

L - ' Capturing transition opportunity
i UAY ' ‘ | with financial benefits
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. Thriving with
our Communities
and People

il

Chief People Officer -

%
N
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Empowering our Entrepreneur Ecosystem

< FchEny

FiE B BBELT

&

@ Marketing promotions

Orders Rewards
Businessnsights

Products

Deliveries

A Expandedto more than 265 cities by 1Q24.

A Enabling our wholesalersand outlets to digitize
their business

Entrepreneur Development

e =

China —  —a—a
o) B F

-

A 100 individualstrained in successoprogram

A over 80% successfullytaking over their wholesaler
businesses

~

( u4 AAFO! XM DR TR 0BAARIEAA )

"AEIEOl g yas sHE I &7

Boymx - gy iR atrorm

‘ 4")«1‘( x

A 3-monthtrainingfor 200 smallentrepreneurs

A Onlinetraining, handson guidance,and personalized
one-on-one consultations facilitated by industry
experts

100+ gmmm
innovation lab

Webinars

E =
Industry workshops %L, | t ndtabl
818 oyl nvestor roundtables

A BEngaged 117 ventures, and signed contracts with
5 startups, indicating a commitment to scaling up

: B TIXIEIRBBIR 2138
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Building a Diverse and Safe Workplace

We believe that a Diverse and Safe Workplace is essential to
harnessinga wide range of perspectives,enabling us to make
informeddecisionsandachieveoutstandingoutcomes

Top | B
g 31;“;{:1 KOREA EMPOWERMENT
EMPLOYER ) 2023 PRINCIPLES

@ 25 Workforce nationalities @ APAC UnlverS|ty to build future capablllty
- an average 08D hourSof training per employee
@ 41% Female colleagues in our workforce .
" occupational health and safety
2 4 Femalebrewmasters - 95%0 Reduction of total lost time injuries vs 2017
- [ Total LTIs for aéimployees ir2023

N 0 Management Committee members
85 /0 promoted from Asian markets

@ 91% Leadership L2 from regional plpellnT

BT I XIERABIR 218
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Smart Drinking and Moderation

We strive to cultivate a worldwide culture of responsibledrinking.

Responsible marketing campaigns to With a strong commitment to enhancing alcohol literacy and preventing
foster behavioral changes among harmful consumption,we haveachieveda 10026 implementation of guidance
consumersand raise awarenessabout labelsin APAGnarketsfor our consumerdo makeinformedchoices

road safety

x:|l| : s

—~ g ‘i 73 -
OBG th??sfg\hriv"
GLAYAGAZ2
South Korea.

VITAMIN C 38mg 224,

“PREMIUM NON ALCOHOLIC
qﬂﬂiﬂf?!ﬂl-’lﬁuu
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BUDWEISER EREWING COMPANY APAC

23



Supporting our Communities

We make positive impacts in the communities where we operate.

740, OO(](g of limessold

throughthe & / 2 NEXtyal A YP3dfectby 2023 which hasevolvedto
asocialenterprisebusinessnodel,the ExtraLimeCompany

BIBITI X I RIBIERE K7

! = . . -
R uzo mEeR mmo E Bume!
£ . Grounz 3 aes .,., -

41,450hours of volunteeringpver
203events

Donated2.5 million cansof

emergency drinking water to
communities in need since 2015

—
-
O -

SERESh ORTn. (e

% o505

BUDWEISER EREWING COMPANY APAC

24



Building a Robust
Governance Framework

Chief Legal and Corporate Affairs Officer

BIRITIXIEIRIBIR QG
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Building our Robust Governance Framework
Risk Management & Internal Control

Mr. Jan Craps Mr. Michel A Evolvedour Board Audit Committeeinto an Audit and
CoChair of the Board, Doukeris . . .

Chief Executive Officer, CoChair of the Board, RiskCommitteesince20230Q1.

Executive Director Non-Executive Director

A Establisheda managememevel Risk Committee to

strengthenour crossfunctionalapproach
Ms. Katherine

Barrett Mr. Nelson Jamel
N_OWEXGCUUVe Non-Executive Chief Financial Officer, Chief Legal and
Dlleeal Director Corporate Affairs Officer (G&hair)
o Chief People Officer
Mr. Martin Ms. Marjorie Ms. Katherine
Cubbon Mun Tak Yang KingsuenTsang
Independent Independent g Erpeimel e Chief Supply and Logistics Officer
Non-executive Non-executive Non-executive
Director Director Director

Vice President of Technology and Analytics

Vice President of Sustainability and Procureme
Deputy General Counsel and Joint Company Secreta

Senior Director, Internal Audit an&isk Management

BIEITIXIEIRBIR K8
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