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Legal Disclaimer

Byattendingthe webcastor meetingwherethis presentationis made,or by readingthe presentationmaterials,you agreeto be boundby the following limitations:

The information in this presentationhas been prepared by representativesof BudweiserBrewing CompanyAPACLimited (the aCompanyg or cBud APAG and, together with its
subsidiariesthe 6Groupe for usein presentationsby the Groupfor information purposesanddoesnot constitutea recommendatiorregardingthe securitiesof the Company

Theinformation in this presentationcontainsd ¥ 2 NdadkiNg& (0 | (i S YTBegesta@teimentsare basedon the current expectationsand viewsof future eventsand developmentsof
the managementof Bud APACand are naturally subjectto uncertaintyand changesn circumstancesForwardlooking statementsinclude statementstypically containingwords or
phrasessuchasd ¢ KkeiNEB & def &iectedi 2 OB § G AdyAdgSlE & O AUy S RS0 & & RIKB & FO & # X IKA2¢dat oRSt >k S B EIB XUl & YIR B Sy (i A
G gISA 2RI of 26dZNI X B % § Bl Drysimiarexpressionsghat are forward-lookingstatements All statementsother than statementsof historicalfactsare forward-looking
statements Youshouldnot placeunduerelianceon theseforward-lookingstatements whichreflect the current viewsof the managemenof BudAPACare subjectto numerousrisks
and uncertaintiesabout Bud APACand are dependenton many factors,some of which are outsideof Bud! t ! /fcoftéol. Thereare important factors, risksand uncertaintiesthat
could causeactualoutcomesandresultsto be materiallydifferent, includingbut not limited to, the effectsof the COVIBL9 pandemicanduncertaintiesaboutits impactandduration,
and the risksand uncertaintiesrelatingto Bud APACas describedin the prospectusof Bud APACdated 18 September2019 2021 AnnualReport, 2021 ESGReportand any other
documentsthat Bud APAChas made public (the dDocumentg .(Other unknown or unpredictablefactors could causeactual resultsto differ materially from those in the forward-

lookingstatements

The forward-looking statementsshould be read in conjunctionwith the other cautionarystatementsthat are included elsewhere,includingthe Documents Any forward-looking
statementsmade in this communicationare qualified in their entirety by these cautionary statementsand there can be no assurancethat the actual results or developments
anticipatedby Bud APAGwill be realizedor, evenif substantiallyrealized,that they will havethe expectedconsequenceso, or effectson, Bud APACor its businessor operations
Exceptasrequired by law, Bud APACQundertakesno obligationto publiclyupdate or reviseany forward-looking statements,whether asa result of new information, future eventsor
developmentsor otherwise
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Bud APAC at a Glance
35+ 50+ 48

Countries/territories Brands Breweries

51

Distribution centers Colleagues Female colleagues

24 sokcoed S £ 0. HK

Nationalities across ou

The year Budweiser was first brewed
workforce

Delivering Economic Value

Beer and beverage sold

8 7 y 8 7 8thousand hi8. 3% growth

Revenue ; " —

o6,/ =

8 8 million USD +14.9% growth
A <

EBITDA
+27.3’/0 growth

% : 139 mition usp 31.5x

EBITDA margin (+308 bp

P\ T (oI BN S R mieva r=cl I Yo gea A n =ezevab] Unless othenwise Statéd; eomments are based on normalized, organic growth figures and refer to FY20vs. EY21






Our Values

REAM

OURGREATEST WERECRUT, DEVELOPAND RETAIN
SRENGTHISOUR PEOPL®/HOCANBEBETTERHAN
PEOPLE OURSELVES
Greatpeoplegrowat the paceof their _
talentandarerewardedaccordingly. Weare measured by the quality
Greatpeopledeliverandtransform. and diversity of ourteams.
WE ARER COMPANY WEARENEVERCOMPLETELY THECONSUMEFRS
OFOWNERS SATISFIBITHOURRESULTS OURBOSS
Ownerstake Weembrace changdake We go where
resultspersonallyand smartrisksand learn from consumers  go,
leadby example. our mistakes. because that is
where growth is.
WESTRIVEOBE WEBELIEVEN COMMON WEMANAGEOURCOSTS WENEVERAKE
THEBESATSERVINGND SENSEBND SMPLCTTY. TIGHTLYOFREEIP SHORTCUTS
PARTNERIN®ITHOUR We operate with excellenceand RESOURCEBATWILL Integrity, hard work
CUSTOMERSe the gateway to efficiency in all wedo, always SUPPORPROFITABLOP quality and respon’sibility
our consumers. havingour customersand LINESROWTH are key tobuilding our

consumersn mind. company andour
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Our ESG Recognitions

s —\ [ N T Res N \
MSCI (o Ivcop

SCLOS INSIGHT ACTION Member of
°SG RATINGS . -/ SUSTAINALYTICS Chmee  gecwer,_ Supplier Dow Jones

Engagement

Questionnaire Questionnaire Sustainabllity Indlces
a Morningstar company
[ccc] & [ ee [eze NN AA [Aaa] B A- A- Powered by the S&P Global CSA

N 2N o /

Improved rating:

AW..Q 6HAMDO L A Climate Change: B Constituent of the Dow

A w O 6ununoWhuSR a[ 26 ﬁvWatér Pecurity: A Jones Sustainability Asia
o , Supplier Engagement:-A pgcific Index

A W Q OPaIFgcipngnl_sllnchgu Participation sinc019 Participation since021 Participation sinc&021

4 SCENCE ) ~ Reporting standardssed BN

BASED WE SUPPORT

PAHEETS AREX @ e’;\, Since 2021 ESG
ey

DRIVING AMBITIOUS CORPORATE CLIMATE ACTION é ’E X % Fﬁ & / R e Ol’t
ESG Reporting Guide R p

\ 1 - 50 C al |g n ment / \ (Appendix 27) Core Option The UN Global Compact /
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Our ESG Strategic Priorities

NATURA|L

O
Looking ahead, we have sharpened our ESG fagu$§

strategic prioritiesspanning three crossutting themes.

Climats Water
Action Stewardship

Smart Drinking &
Mederation

Diversity &
Inclusion

Smart
Agriculturs

ESG
STRATEGIC
PRIORITIES

In FY22, we will be amplifying o@ustainability
Entrepreneurshipand D&l initiatives.

Circular
Packaging

Ethics & Entrepreneurzhip
Transparency

INCLySIVE

LOCAL

BIRITIZIXKIEIRIEBIRIZ
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Aligning our Strategic Priorities with Sustainable Developme
Goals (UN SDGs)

. Climate Action

« Working toward a shared long-term ambition pushes
us forward

» Short-term goals drive innovation and decarbonization
today

« Focusing on additionality and proximity accelerates the
energy transition

B=

@

@ Entrepreneurship

» The digital transformation of small- and medium-sized
businesses scales impact

« Empowering women entrepreneurs is good for
communities and for business

» Capacity building and market linkages help sustain
growth

3= 8§ == ==
BB RS

BIRTZIXIZIRABIRIXQNF

(75’% AIC

Water Stewardship

« Tailored solutions are needed to address the local,
complex water challenges around the world

« Innovation can help unlock higher water efficiency and
improved water security

« Partnerships and multi-stakeholder collaboration are
critical for scaling impact

Ethics & Transparency

« Ethical behavior is the foundation for building a
company to last

« Digital ethics is key to continue building trust with
consumers and customers

« Respecting human rights is fundamental to creating
healthy, thriving communities

« Prioritizing health and safety is critical for creating
Shared Prosperity with our colleagues

@ Circular Packaging

« Innovation is key in developing sustainable, circular
packaging

« Investing in local recycling systems is a critical enabler
to scale circular packaging

» Brands can build awareness and engage consumers to

think about their own packaging choices and recycling
habits

) — 8 = ns = || -
2 - N ==
gl lf|0]e]s

Diversity & Inclusion

« We strive to be an inclusive workplace with equal
opportunity for all

« We are using the power of our brands to inspire
change

« We work to empower and promote the economic
inclusion of all our direct farmers

Smart Agriculture

« Farmers are at the center of smart agriculture
« Building resilience with regenerative practices is
critical to the future of farming and nature

« Technology is a key enabler of sustainable agriculture

5 !_'"’.‘
wlel'eiofs

Smart Drinking & Moderation

+ Leveraging our brands and marketing to shift social
norms

-+ Providing Smart Drinking resources and evidence-
based programs to consumers and communities

« Expanding consumer access to No-Alcohol Beer and
Low-Alcohol Beer alternatives

« Amplifying our Smart Drinking messages through
digital and technology platforms

+ Promoting the adoption of evidence-based public
policy regarding alcohol

b b~ I — l!";_:_-
W] & 0O
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Our Value Chain

Creating Value from Seed to Sip

Consumers

Farmers

S .

\ [
Communities ) 4

TY

Employees

Customers

Partners

gy

T4

Recycling Collectors

Suppliers

rr/iv BIBRITIXIBEIRIBIRIQIG
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2025 Sustainablility Goals

WATER STEWARDSHI

100% of our
communities in high
stress areas will have
measurably improved
water availability &

quality

BIRIEZIXIEIRIEBIRBIZ2IAE
2

SMART AGRICULTURE

100% of our direct

farmers will be skilled,
connected
and financially
empowered

CLHWATIE ACTION

100% of our electricity
will come from renewable
sources & 25% carbon
emissions will be reduced
across our value chain

BUDWEISER BREWING COMPANY APAC
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Water Stewardship
OUR ACCOMPLISHMEN 8

A a/l 2 YYdevaterwdS LI Sy A ¢
program reuse our reclaimed water in
community for greeningand artificial lakesto
improvelocalecosystems

Returned 19 million hl water to the
communityin China

APAC water usage Decreasing vs 2017

2.34hl/hl -22%

Best brewery Nanning water usage

N ann I f g 1 19 h |/h I In India, we replenished5.5 million hlof water to our5 highrisk

areaswith a return rate of~130%magainst our total water usage in the country

In India o o ’

Comprehensive  Zero Liquid dicrisat| JWaterAid | icisendorsee’=
water risk assessment ' » .
s UL s 5% AQUEDUCT

INSTITUTE Measuring and Mapping Water Risk

BIBITI XIEFEIRIBIRIAIF
‘”'/5" »: ,W, o
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Circular Packaging

OUR ACCOMPLISHMEN PACKAGING TY

s 6.03%
65.1%of our total packaging volume is in w

returnable packagingr made from
majority recycled content

65.66% 28.04%

50.1%o0f our packaging was made of

recycled contents2.4% in glass,
18.3% in cans)

Aluminum cans Returnable glass One-way glass

0.05% 0.23%
| I
Our brewery in Taizhou, China operate
aZero Wastepproach
Returnable kegs PET bottles
B Mix (by weight) Recycled content

Corona: reducing plastic waste ing,
ocean

BIRERIIEIXIEIRBIBIRIAIE
2 2
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Smart Agriculture

OUR ACCOMPLISHMENTS

20 Years 1St and theonly 25,000t0ns 4,000+

focus ondomestic beer company doing Domestic barley Farmers and their
barleybreeding this in China purchased family benefitted
P~ 0 i
1,000 farmers 1000 /oargsklllgdandconnected
are benefitted in smart barley program 99%eare financially empowered

Innovation

Launched an indoor hop
farm at scale in China

Saving®0% land Reducing 80% water useReducing 95% shippirfgel

"» BIBITEIXIEIRIEBIRIAIE
o/i /. AIEC
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Climate Action
OUR ACCOMPLISHMEN

13 breweries in APA(stalled solar panels

Pioneersin implementing RE in South Korega
where all three breweries have begun the installation of

rooftop solar panels, thd St at this scale nationwide

25.6%0f our purchased electricity was powered by
renewable sources

15.5%reduction of GHG emissions (kg€/bl) across our
value chain (compared to our baseline year 2017)

38%0f GHG emissior{&gCge/hl) reduction within our
operation since 2017

Closedloop REn Foshan brewery, China;
breakthrough in promoting circularity, as we reuse retired
batteries powered by solar to generate energy

BIEITFI XIBEIRBIEBIRIZAIE
2

Emissions from own

operations
(Scope 1 and 2) *

Unit: tons of CO,

Emissions across

value chain
(Scope 1, 2 and 3) *

Unit: kilograms of CO, / hl of
production

Energy intensity of
own operations

Unit: Megajoules / hl of production

Target

Target

-39%

Inspired over

115 prolects

through our local
Sustainability
Innovation Hubs

Innovation

Target
(target year: 2025)

* This is part of our 2025 Sustainability Goals

| Established Sustainability

1 00+ to progress the

. SDGs in India, drawing total
campaign impressions to over
100 million

BUDWEISER BREWING COMPANY APAC
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Ambition to Achieve Net Zero Across our Value Chain by 2(

ENVIRONMENTAL

GOALS* VALUE CHAIN e

@ Reset short-term target

ale energy efficiency and

Lo BT Y |
o ¥ ‘ﬁllh.(,l‘.,.‘, ' “ﬁl‘ i} ERATE aen
{ [

% 4 |A

OUR VISION FOR

e

£ A # W

2025 SUSTAI NABILITY
GOALS ON TRACK**

@ 100% renewablg electncnty

' 35% abso ute emls,smns l'eductlon
(Scopes1 and2) I

25% emlssmns reductlon per. hectohter
across va|ue}chain (Scopes, 1,2 and 3)

1100% packaging either returnable or made
‘from majority recycled content

\
LR

il
erﬁ‘*; “;
Accelerat‘: Ié)w.a(;arboh' \
Packagmg solutions, . \\M

B
: ‘\‘ }T' ¢ Alternative fuel fleet

|9 Integrated solutions. .
|culture practlces 5 R with suppliers

@ Advanced agtech solutions

Y'h

B Innovative cooling
\solutions

4 “Nature-based solutions for
100+ Accelerator identifying rémaining emissions

breakthrough solutions

Supplier collaboration
platform Eclipse

: @ 3 carbon heutral facilities as best practice
..\f..:..............................................................'...............“..................

| " *Pre SAB-AB InBev combination
**Based on 2017 baseline \




Climate Action: Carbon Neutral

brewery in China and in AB InBev

SCOPE 1

i 2021%, BRECERATREeN1.3TLE
Eﬁf&ﬁé‘%&?&%@nmiﬁ somnes10.35M #HIT >

Gasoline/Diesel

In 2021, Budweiser contracted 137 million kWhs of renewable
electricity. This can reduce 103,324.44 tCOze on an annual basis

BNEE TF2021EBhER2H e
R AAREET839% E

Refrigerant L00% ranewabre stecticty by 2425
Purchased CO
R507

Natural Gas

Vehicles

AB InBev’s first carbon neutral brewery in 2021 Lighting up the Yellow Crane Tower for 7,389 years

E L ERy#E3655%
Running a bubble tea shop for 3,655 years

i G R HEE
-Invest nevy Switch to EV Zero purchasing B St T
biomass boiler shuttle buses F2yeng and Kunming ZEIRAF187 \I %

SCOPE 2 —

Purchased

h L £1460751mpt
Planting 4.6 million more trees
RL3H RIS
SFRIBH =;;f

The carbon emissions of over 30,000 cars

E Bj Bl LR — R S RS
) *Al the figures above are calculated in a period of one year.
R E Kunming

Electricity

RE100  <--m - X

PPA

BIRIEZIXIEIRIEBIRBIZ2IAE
2
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Climate Action: Green Logistics

B RO ki 4R X

Deployed335 greentrucksin our fleet including
30 electric heavy trucksand 5 hydroge

powered trucks as part of our green logisti
strategywith our logisticpartners

% BIRITIAIZIRIEIRIAIE
, /4 '/
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Climate Action: Influencing Our Suppliers

SUPPLIER STRATEGIC ALLIANCE
BIRIGIEIEI&RIMEIEK R

Relationshipsare key to our operationg especially our
suppliers. It is with theicollaborationthat we can create a

resilient supply chairthat delivers valugfor us and
contributes towards our sustainability goals.

Safety First
Quality Always BEST PRACTICE
VPO Forever

VOYAGER PLANT OPTIMISATION

A occelerator
100+
Supporting StartJps

Technical knovhow
BEITIKIZREIRIZAE

HuaxingGrouptransitioning towards generating
electricity from renewable sources

Solar panel iZhejiangplant in March

Expandedto seven other plants, covering ~311km?
rooftop areain total

Contribute28 million kWhof seltgenerated electricity,
saving>21,000 tonof GHG emissions each year

P deise

BUDWEISER BREWING COMPANY APAC
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Green Finance Loan

Leverage the moment to position Bud APAC as a regional industry leader in ESG

A SecuredJSD500 million A Oneof the largestof this kind A withthef 2 yQa Ay USNB4&
SustainabilityLinked amongpublicly listed consumer linked to the achievement of
Revolving Credit goods companies in APAG pre-determinedESG targets
Facilitiean 2Q 2021 participate in sustainable finance

A Deliver measurable, positive impact to the environment and the
communities, in line with ou2025 Sustainability Goals

A Incentivize improvement in the areas dfmate action, water stewardship
and circular packaging

A Generateincremental valueand delivering a moreustainable future

A PwCprovided assurance o ESG KP&alculation methodologies

BIRTZIXIZIRABIRIXQNF
BUDWEISER BREWING COMPANY APAC
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Smart Drinking and Moderation ol

DRINK WISER.

Road Safety NABLAB & Product Label

R
4 "
IARD

INTERNATIONAL ALLIANCE FOR
RESPONSIBLE DRINKING

Supports the International Alliance for Hi00E

Responsible Drinking Launchedslobal Smart Drinking Weekaise
public awareness of the danger of dridkving.
10,000+ colleague participated

NABLAB portfolio has >80 offerings for
different consumer occasions

BB o
| [ ]
4{ K26 L5%& OF YLI A3y Phrherdd2loslyiitiiie M&ida Road By end of FY21, we placed a guidance label on

Traffic Authority KoROADsince 2016 all our beer product sold in APAC markets

BIRIEZIXIEIRIEBIRBIZ2IAE
2

BUDWEISER BREWING COMPANY APAC

27



Supporting our Communities

' ! : -l Held33 eventsacross29
el ? : = A = y

- - : X ' Hope Schools china

73,500+ hoursf P

" Donated overl .5 million cansf emergency drinkin Vﬁwg;??/g?i%l:r; ilrztlia?i\\//zg
water to communities in need since 2015 7

b

LTS

L3
AbInbev

1
]
~ #TogetherForBetter
8000+
0,000 ] Fasce e
- prerai
A ek
P e

STINEL, WG
R I R W WM @ W @ i1 &

s

25,000 kopf limes sold throug
the Budweiser China Lim¢
Project

BUDWEISER BREWING COMPANY APAC
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Championing Diversity and Inclusion

R E A HiE 3=

Top |

AdsinBev
EMPLOYER |} 2022

We Dreamp Big to Create a Future
ERNIE ')("”@
_mt 3 L 4 1 can %

: v ¥

does
Big mean X
B \®
Top |
. INDIA
‘ EMPLOYER ) 2022

CERTIFIED EXCELLENCE IN EMPLOYEE CONDITIONS

wl

An inclusive
workplacewith equal
opportunities

‘l
) » " Yoo

We aim to be the
champion of D&l in our
communities

o)k
SOUTH KOREA

EMPLOYER | 2022

In support of

Our teams to be as

rea WOMEN’S
diversity as the EMPOWERMENT
communities we serve PRINCIPLES

Established by UN Women and the
UN Global Compact Office

“" 201

BIRIEZIXIEIRIEBIRBIZ2IAE
2 a

Reaching thgender
pay equity by 2022

43%

Female representation on
dzR 't !/ Qa

41.1%

Women in our workforce

31.8%

Female representation
among our management

33%

New hires who are women

employer for LGET+ inelusio
BUDWEISER BREWING COMPANY APAC
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A Strong, Reputable, Diversified and Experienced Board

Jan Craps

Executive Director
CoChair of the Board a
Chief Executive Officej

Composition and Diversity

Ethnicity 299, Age
149 Chinese 439%
British ‘ 60-69
14% years old
American
29%
Brazilian 14% 14%
Belgian  Gender 50-59
years old
43%
Female 57%
Male

Bimia i artzinx B xS T

P deise

43%

40-49
years old

Michel Doukeris

CoChair of the Board,
Non-Executive Directo

Non-executive
Directors

Katie Barrett
Non-Executive Director

Executive 3
Director o o
EBI':E‘HQB 42.9%

Non-executive
Directors who are
independent

Nelson Jamel
Non-Executive Director

Skills and Expertise
5 3

N o200 A
Iy &2

Industry Expertise in risk
expert management

BUDWEISER BREWING COMPANY APAC
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Promoting Healthy Governance and Robust Business Ethics

Chief Legal &
Corporate Affairs
Bud APAC

APAC Compliance
Director

AB InBev Global

Compliance VP

Manager 8 Manager 8

Dedicated Compliance and Ethics Te

BIRTZIXIZIRABIRIXQNF

Compliance& Associate O Compliance
Manager Director ﬂ Manager

Senior & Senior &
Manager Manager

2

o e

Our Board of Directors

+ Oversees and approves overall ESG strategies - Reviews ESG performance

Jan Craps

CEO and Co-chair of the Board of Directors

Oversees the ESG Committee and all departmental managers

. Craig Katcrhcrg + Oversees ESG initiatives
o Chief Legal and Corporate Affairs Officer internally and externally
---------------- P + Implements actions to achieve
T Ignacio Lares
E Chief Financial Officer ESG goala and targets
................................... + Drives ESG performance
w YanJun Cheng internally and externally with
Chief Supply and Logistics Officer SRR
.. | oooooosooonooooooocnooooononoooaoon + Owersees the Company's
ESG Committee Linda Qian compliance with relevant
) environmental and social laws,
Cor‘npﬁs?s five members from Chief Faopie Officen rules, regulations and standards
Senior Management Jan c|y5ner « Identifies climate-related risks
Vice President of Sustainability and and oppertunities with financial
Procurement planning

T

ESG w.orh'ng Gmup + Supports '.I"TI implementation of ESG initiatives
and data collection

Comprises representatives from

key functions + Provides timely ESG updates for each function

Executive Pay Linking to ES

BUDWEISER BREWING COMPANY APAC
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Development of Internal Policies and Processes to Support our Commitment

P deise

BIRTZIXIZIRABIRIXQNF

Supplier Anticorruption Policy

Code of Business Conduct

Privacy Policy

Whistleblower Policy

Code of Anticorruption Policy

Award winning, stateof-the-art
analytics platform to assess risks BI’ W
linked to corruption and money B Q
laundering, catch duplicate payments
and track beer giveaways

BUDWEISER BREWING COMPANY APAC
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